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\j 1 appointed a director ol 
I Philip Mot rti i Company. 
x); manulacturara ol Evaf 


V Ready Ptnooni raior and 
Industrial blades. Mr. Wal 
laca la the financial con¬ 
troller ol Evtr-fttady Par 
aonna. 
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director 


WALLACE 

JAMES M. WALLACE has 
beta appointed a director of 
Philip Moms A Co, manufac¬ 
turers of Evcr-Rcady Personna 
razor blades. 

Mr. Wallace s the financial 
controller of Everr Ready Per- 
sonna. He joined Pcrsonna at 
Glasgow as secretary in !<**> 
from British Relay in Edinburgh, 
where he was Scottish division 
accountant. 
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RETAIL CHEMIST 
October 10 1968 


T HE razor blade market is 
getting more cut-throat than 
ever. Chemists sell 2) of 
them (as against 28 by 
grocers. 24 by national chains, with five blades for 9s. lid. 
15 by newsagents, 9 by hair- early next monthi About the 
dressers, and 3 by " others.”) same time Wilkinson will be 
Ever Ready Personna will be •> retailing a n^v double edge 
marketing a new slainlfess steel safety razor ard spending 
backed injector razor complete 1120,000 on pre Christmas adver¬ 



tising. Gillette have just launch¬ 
ed a new style in razors, the 
Super Slim Twist . 

For the hands and general 
use. Kimberly-Clark are putting 
a big promotion behind Kleenex 
Kitchen Towels. In-store statis¬ 
tics show that shops stocking 
the twin-pack sell 50% more 
than those stocking singles only. 
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Source: https://www.industrydocuments.ucsf.edu/docs/xg-N0(X)0 ; j • ' 
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